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Do you listen to the
radio in the car?

On which
occasions

How often?













Level of involvement during the advertising
experience



InvolvementInvolvement



LINEAR RADIO MAKES IT POSSIBLE TO REACH 

MUCH HIGHER BRAND RECALL THAN NON-LINEAR

Spontaneous Solicited

Music playlist Linear radio



Spontaneous Solicited

Cluster B Cluster A

CREATIVITY DEVELOPED SPECIFICALLY FOR RADIO 

GENERATES A HIGHER LEVEL OF BRAND RECALL





*Very much agree

Spread useful
information

Keep up to date on
promotions and

news

Some adv make
listening more

enjoyable

Perceived as a
normal part of

listening



I have known a product/service thanks to
adv in radio

I have looked for information on a
product/service after listened to an adv in

radio

The radio listened adv influences my
purchase decisions







Thank you!
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